CLIC

entertainment first

3Q/9M 2020 Earnings Call
29 Octolber 2020




2 3Q/9M 2020 | HIGHLIGHTS

in millions of € 3Q2019 3Q2020 Ain% 9M 2019 9M 2020 Ain%
Gross revenue 16.8 297 +77% 450 76.8 +71%
Net revenue n.9 228 +91% 316 581 +84%
Marketing spend 6.5 9.8 +51% 16.4 26.2 +60%
EBITDA 19 45 +137% 37 10.9 +190%
Net result 12 29 +143% 27 7.3 +170%
EPS (in €) 014 032 +133% 0.25 0.8l +226%

Quarterly Highlights:

« Gross revenue increased by 77% to €29.7 million

« EBITDA rose to €4.5 million (+137% against PY); 15% EBITDA margin (PY: 11%)

« €0.32EPS (PY: €0.14)

€26 million free cash flow generated (including €1.7 million dividend payout)

« 1.65x CLIQ Factor; €33 million Customer Base Value
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m PROFITABLE GROWTH | QUARTERLY DEVELOPMENT

In millions of € Marketing spend
Gross revenue M
EBITDA

Q12019 Q22019 Q3 2019 Q4 2019 Q12020 Q22020 Q3 2020

el ol

51 138 05 48 145 14 65 16.8 19 58 182 20 78 202 2.2 85 269 41 9.8 297 45

FY 2019: €0.36 EPS 9M 2020: €0.81 EPS
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[Z3 NET DEBT & CASH FLOW

In millions of € As at 30/06/2020 As at 30/09/2020
Cash and bank balances 48 3.8
Bank borrowings and overdraft facilities -10.2 -6.5
Net debt -5.3 =27
In millions of € 6M 2020 3Q 2020 9M 2020
Cash flow from operating activities 57 46 10.3
Cash flow from investing activities -0l -0l -0.2
Cash flow from financing activities -1.3 =1'9 332
Free cash flow 4.3 26 6.9
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m GROSS REVENUE | GEOGRAPHIC SPLIT

FY 2019 9M 2020
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m ALL-IN-ONE PRODUCT OFFERING | LICENSED CONTENT

MOVIES

=1l
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Horror / Thriller [ Ki

*Unlimited streaming

*Warner Bros. &
Disney blockbusters
available from Q4
2020

MUSIC

CLIC

Hip Hop

«Curated playlists
with popular artists
and genres

ONE PLATFORM FOR FIVE CATEGORIES

SPORTS

Match highlights
-La Liga (Spain)
«lique 1 (France)
«Serie A (italy)

€14.99 PER MONTH

AUDIOBOOKS

CLIC

Jugend & Familie

Selbsthilfe

Englische Blockbuster

r\‘f\im';\ R aiveroist

+Over 150.000
audiobooks
Several languages

GAMES

CLIC

Most Popular

HITMAN

«Available from Q4

2020 in “All-in-One"-
store

CLIQ



/4 STRATEGY

Objective: Sustainable revenue growth in existing and new countries
Focus: Customer satisfaction and brand equity

Expertise: Increasing conversions with direct marketing

Product portfolio: Improving content and adding categories
Growth Drivers: Direct media buying

M&A: Taking an opportunistic approach to non-organic growth

Dividends: Attractive 40% payout ratio

CLIQ



] cONTACT

Ben Bos
Member of the Management Board

+3120 7947 500
b.bos@cligdigital.com

Sebastian McCoskrie
Head of Investor Relations

+49 151 520 436 59
s.mccoskrie@cligdigital.com

Michael Kriszun
Deputy Director Investor Relations

+49 151 522 079 55
m.kriszun@cligdigital.com

cliqdigital.ag/investors
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I DISCLAIMER

This presentation is for information purposes only and does not constitutes a public offer to buy or sell or a public call for the purchase or
sale of CLIQ Digital AG securities. Neither this presentation nor any other content of this presentation constitute the basis for the conclusion of
a contract or any other obligation of CLIQ Digital AG. This presentation is for the sole purpose of informing the shareholders of CLIQ Digital AG
and may not be reproduced in whole or in part or passed on to other persons.

This presentation contains forward-looking statements, that is, statements relating to the future course of business and future financial
performance of CLIQ Digital AG and its Group (CLIQ Digital) as well as future events or developments related to CLIQ Digital. Such statements
are based on current expectations and certain assumptions made by the Company Management of CLIQ Digital, many of which are outside
CLIQ Digital's sphere of influence, and are, therefore, subject to a variety of risks, uncertainties and factors that are specified in publications,

in particular in the risk report, which is part of the management report of the annual and consolidated financial statements 2019, but are

not limited to such. If any of these risks or uncertainties materialize, or if the underlying expectations do not materialize or assumptions are
incorrect, the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ materially from those
expressly or implicitly stated in the forward-looking statement. CLIQ Digital does not undertake any obligation and does not intend to update
or revise these forward-looking statements or to correct them in any other than the anticipated outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital may not exactly add up to the stated
sum, and the percentages shown may not exactly reflect the absolute values to which they relate.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes

should be aware of and comply with these restrictions. Any failure to comply with these restrictions may constitute a violation of applicable
Securities Laws.
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