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But are we? We've been doing this for years
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Our challenge: These guys



00 many players
00 much content
oo clutterea

00 expensive
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“The aming
landscape is too
scattered”

“VOD Is too stressful. - "It'stoo e;ﬁe'nsﬁi'\'/_e to get
| want to just lean back” all the content you want”




o
2%

of Germans don’'t want
to spend more than

a month for
streaming services.

Source: httpsi//de.statisto.com
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of Germans will look at ads
to get free streaming,.

Source: https://integralads.com/de/insider/studie-streaming-wars-deutschland/



out of every

10 °

consumers prefer to spend their
free time streaming content.

Source: Havas Prosumer Study 2019 - The Future Of Entertainment



Addressable German market
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Working mom Bed Countryside Sam Convenient Stacy Audiobook Eva Blue collar Wilma

~ 28 million

potential customers

...and 53% of Germans

are currently not subscribed to any video streaming service whatsoever!

Source: B4P 2020/l
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Watch. Listen. Play.

clia

( best of alles )
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Movies

bundled in one place, for one price



Streaming services today

Spotify
family subscription
€149Q

Netflix

premium subscription
€1/99

DAZN

€2099

3

storytel

torytel

unlimited
€1690

_d

storytel

STADIA

>

STADIA

Stadia

Pro
€900

_|_

€89.95/mon"
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This creates potential for a brand with a ‘VALUE-FOR-MONEY’ promise
to make streaming simple & affordable for the mass market.



It's time for

I @

simple and affordable
streaming entertainment




Our proposition in DACH

clia

One service, all content you need for one price:

unlimited access to best of alles

<

Movies
Sports
Audiobooks
Games
Music
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€ 6 .QQ/month




CLIQ is revolutionary simple

@
CI 1Q Watch. Listen. Play.

Logo Font

Friendly, compact and uncomplicated logo. A contemporary geometric typeface with round

shapes that connects to the design of the logo.
S

Colour & Shape
Friendly, primary colours, symbolising the variety of content Imqge
from a colourful world. The dot is a simple visual device, The use of symbols in combination with

which provides the feeling of a button. the dots form icons of joy and playfulness.



CLIQeverytainment .
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The best-value-for-money streaming brand =~ = =
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We're selling it

Clig Digital’s all-in-one proy
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Cliq Digital’'s marketing experience

Percentage of marketing spend per advertising channel

Watch.
Listen.

Find banknotes /.
and coing everywhere! s
The detector will hefp! | |f ==

| = o= = = =

TVC online online online mobile

2004 2008




Cliq Digital’s bread and butter

PERFORMANCE
MARKETING

e With banners that showcase our multi-content
offering we spark interest

« We attract potential customers via multiple URLs to
become a membper

» Long-standing experience and successful track
record

 D2C streaming entertainment provider




D2C performance marketing

We create multiple direct response campaigns based on multi-content verticals

We target our campaigns to specific traffic sources and user profiles
We optimise our campaigns in order to drive conversions

Multi-content verticals in the portal improves retention




Cliq Digital’s business model explained

Content > licenced through suppliers

Marketing > media buying team CLIQ Digital

Content platform >  own digital content warehouse

: . Lo Revenue share
Partner with existing (local) payment platforms c;I/istriLIJoution

\

Customers pay via (local) payment platform for access to Clig Digital's content platform




Our DNA: performance marketing

How did we readlise strong growth over the past 3+ years?

2019 2020

Own media buying team

2021

Improved quality and quantity of content

Adding different payment means, including credit card

Improving the content platform’s User Experience and User Interface

Offering bundled content, such as Vimovigo.com

Launched branded content platforms, such as Cligdigital.com
(to be upscaled into CLIQ), ScreamStream and Horbie




Performance marketing multi-content flow

& Vimovigo

& Vimovigo

glaried In 3 easy st

Bl sz

Watch unlimited
movies & TV shows

Create your free account

Watch wherever you want

Watch wherever you want

lw—_—— — ﬂl lw—_—— . ﬂl
Landing page Sigh-up
The banner attracts attention, inviting Here we explain what we offer User provides an email address
potential members to click on “Watch now” & how to become a member & sets password for account

VAL EPDIVRE [t ilEe

ADDICTED

& vimovigo

5 Day Free Trial

Try Ihe service lor 5 days complelely ree of

89 il |
charge, $ 29.99 monthly thercafter Welcome!

& Vimovigo

Movies
T

Explara Wavies i £ ipbpre: Garos
YOU ARE uee 1 J ; Sl Ao Oy
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Lk HOPE , L ] . r Flad £ | "
. e I 1|
o ' HITAMAMN & T R
= R J soe T 1: ok (o’ A v i
! Ty LADWEARD PEINT #7 |
- 1 1 R e ¥ - -
= ! R -
=y .

= d B S *;1;-*;'
3DS Secure Payment page Thank you message & emaiil Content platform
User enters credit card details This confirms the registration User is granted access after

& agrees to terms of service successful payment



Banner
Potential members is
iInvited to click on
“Play now”

Enter your mobile phone number

o rexcaive your Wizz(zames access PIN!

General TECs Apply
You will subscribe lo WizeGames service. Your subscription will be avlomatically

npany costumbers for 1

34,5 riyals for postpaid
Y T Gt

L .'!1'.11:I-|.':d Lax). To cance th

Landing page
User enters their mobile
phone number and
presses subscribe

Your PIN code is 9748. Enter this
PIN code on the website to
confirm your subscription to
Wizzgames for 5 EUR per menth.
Provider: C Formats GmbH,
Helpline 0787 74748,

Receive PIN-code
User receives terms of
service and a 4 digit
PIN-code to confirm
its membership to
WizzGames

Please enter PIN code

A

continua

Goneral T&Cs Apply

Enter PIN-code
User enters PIN-code
and presses ‘continue’

erformance marketing single-content flow

Content platform
User has access to all the
games in the WizzGames

portal

23 =y gL
I L) 4

Your PIN code is 9748. Enter this
FIN code on the website to
confirm your subscription to
Wizzgames for 5 EUR per month.
Provider: C Formats GmbH,
Helpline 078774748,

Welcome to Wizzgames. This is a
subscription Service for 5 EUR per
month. Autornatically renewed until
you send STOP to 5454. Helpline
0787 74748,

This is your access to Wizzgames:
hitp./m.sa-en.wizzgames.mobi/,
Enjoy your unlimited access to
games. For support, call

0787 rar48.

Your membership to Wizzgames
has been cancelled. For further
support, please call 078774748,

Welcome message
User gets a welcome
message and billing

information. Can cancel
at any time



Performance marketing

ad banners

Endless Entertainment
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Start o

Movies, Music, Games, Audiobooks

Unlimited >
digital
content

GAME IN PROGRESS
Sign up for free

Follow the game

SIGN UP HERE

Unlimited
digital
content

START NOW

Top
Classical
Music
Playlists

Start 30 day
free trial

Top Classical Music Playlists

Sign up
o Faze
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landing pages

content platforms

Start Playing
Unlimited Games

Continue

FOLLOW ALL YOUR
FAVORITE LIVE!
i s — I &
* fameey

NEVER MISS SIGN UP HEF

ALL THE TORE

CONTINUE

Top
Classng

Music T
Playliste

Top
Start 20 dav Classical
s T Music

Playlists.

unlimited
movies & TV shows
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Start Playing
Unlimited Games

FOLLOW ALL YOLUR
FAVGIRITE LIVE!
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all-in-one prop

Clig Digital’s
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Cliq Digital’s additional marketing channel i S

BRAND
MARKETING

« Complementing existing performance marketing

» Building the lborand CLIQ

 Brand marketing campaigns as well as performance marketing
campaigns start in DACH, followed by 1 other European country in 2022

» We will go back to our roots of TV advertising, and will add billooards
and social mediq, on top off our current successful media approach
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» Adding brand-driven marketing campaigns has big benefits:
- Organic growth (less marketing costs on the long term)
- More customer loyalty (less churn)
- Improved retention (higher revenue per user)



Brand marketing

Fr:
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clia

best of alles

Fully integrated 360-degree campaign

that will shake up Germany!

CLIQ portal
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Watch.
Listen.
Play.

clia

i b
| best of alles )




All content, all services via one platform

CLOUD STORAGE

=

PERFORMANCE
MARKETING

since the beginning and still going strong

BRAND
MARKETING

as of 2022
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& Vimovigo

e i u m

PETLAH, LPOMNE . e Sl 0

ADDICTED
i FRESNO

i wizion wiiwon i Addicted to Fresno
Movie | Comedy | 2015 | 1h 25min
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Watch.
Listen.
Play.
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Star Wars Jedi.

%y Vimovigo

M ["“BS Explore Movies
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The Uniquel Alik-ens ‘besBvalle- Tl ey sarvice
Revolutlonary S|mple




Our positioning

Simple. Bold. Surprising.



Why Germany?

....................
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The originator of a lot of
discounters & price-sensitive offerings







GROUP
BRAND FORMANCE
MARKETING
REVENUE

exe Vimovigo

TREN
2022 P 2025

‘o) Blacknut
>210m 500m

Hérbie

40+ countries

30+ countries

clia

and many more










Key takeaways: strategy update

o Upscaled multi-content product: CLIQ as a new benchmark

e Additional marketing channel: CLIQ as a new brand

e Offer best value-for-money streaming services for the mass market



THANK YOU



