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This presentation is for information purposes only and does not constitute a public offer to buy or sell or a public call for the 
purchase or sale of CLIQ Digital AG securities. Neither this presentation nor any other content of this presentation constitute 
the basis for the conclusion of a contract or any other obligation of CLIQ Digital AG. This presentation is for the sole purpose of 
informing the shareholders of CLIQ Digital AG and may not be reproduced in whole or in part or passed on to other persons.

This presentation contains unaudited figures. It also contains forward-looking statements, that is, statements relating to the 
future course of business and future financial performance of CLIQ Digital AG and its Group (CLIQ Digital) as well as future 
events or developments related to CLIQ Digital. Such statements are based on current expectations and certain assumptions 
made by the Company Management of CLIQ Digital, many of which are outside CLIQ Digital’s sphere of influence, and are, 
therefore, subject to a variety of risks, uncertainties and factors that are specified in publications, in particular in the risk report, 
which is part of the management report  of the annual and consolidated financial statements 2023, but are not limited to such. 
If any of these risks or uncertainties materialise, or if the underlying expectations do not materialise or assumptions are 
incorrect, the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ materially 
from those expressly or implicitly stated in the forward-looking statement. CLIQ Digital does not undertake any obligation and 
does not intend to update or revise these forward-looking statements or to correct them in any other than the anticipated 
outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital may not exactly add up 
to the stated sum, and the percentages shown may not exactly reflect the absolute values to which they relate.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this 
document comes should be aware of and comply with these restrictions. Any failure to comply with these restrictions may 
constitute a violation of applicable Securities Laws.
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2024 | a transitional year

Challenging 1Q

§ Higher than 

expected churn

§ Special items

§ Revised FY 2024 

outlook

Bright future

§ Mid-term 

outlook 

confirmed

§ ‘Magnificent 

Seven’

§ Group-wide 

transformation 

programmes



Operational highlights
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§ Content ingestion 
automation

§ Faster time-to-
market

§ New products

Productivity 
gains

Group-wide transformation programmes

§ U.K. office

§ Legacy systems

§ Corporate structure

§ Tax optimisation

Cost 
savings
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§ Major update / upgrade of our movie catalogues in USA, Latin America, France & Belgium 

§ Enhanced catalogue with more star power and well-known movies & series from major broadcasters / licensors 
including Newen/TF1, ZDF, Screen Media, Olympusat and TV Azteca

§ Extension of existing partnerships with Sportradar, ZDF and Your Family Entertainment AG amongst others 
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Content | update
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1Q 2024 | challenging quarter

88

in millions of €

%

32
35 35

29

77
83 84

73

12 13 12

4Q 20233Q 2023 1Q 2024

5*

2Q 2023

-13%
Customer acquisition costs Sales EBITDA

€1.23 EPS €1.33 EPS €1.07 EPS €0.40 EPS*

*normalised
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*Following a strategic realignment, these business activities were 
discontinued as of mid-August 2022

93%

1Q 2022

7%

1Q 2023

13%

96%
81%

4%

1Q 2024

€53m

€83m

€73m

Bundled-content

Single-content

Ad-funded digital marketing services*

4%

40%

1Q 2023

53%

66%

1Q 2022

24%40%

5%

54%

1Q 2024

€53m

€83m

€73m

North America

Europe ROW

Latin America
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By service By region

1Q 2024 | sales breakdowns (in % of total sales)
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%
in millions of €

1Q 2024* 4Q 2023 Δ

Sales 73.0 84.1 -13%

Cost of sales (ex CAC for the period) -28.2 -29.0

CAC for the period -31.3 -34.2

Operating expenses -8.1 -9.1

EBITDA 5.3 11.8 -55%

margin 7.3% 14.0%

 Depreciation & amortisation -1.3 -1.5

EBIT 4.0 10.3 -61%

Financial result 0.1 -0.0

Income taxes -1.5 -3.3

Profit for the period 2.6 7.0 -63%

EPS (in €) 0.40 1.07 -62%

1Q 2024 | income statement
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§ Special items related to the “Fit for Future” and the tax optimisation programmes

§ expected average lifetime value of a customer (LTV) down 7% to €81 (4Q 2023: €87) 
mainly due to the higher churn rate

*normalised
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§ tougher market conditions led to a higher-than-expected churn rate reflected in a 
relatively higher amortisation of contract costs for the period

in millions of €
1Q 

2024
4Q 

2023 Δ

Total customer acquisition costs -29.3 -35.4 -17%

of which capitalised and amortised in the period:

Capitalised customer acquisition costs 
(contract costs)

29.1 35.4

Amortised contract costs -31.1 -34.1

Customer acquisition costs for the period -31.3 -34.2 -9%

in % of total sales 43% 41%

1Q 2024 | customer acquisition costs

11
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§ cash flow from operating 
activities decreased to 
-€1.4m due mainly to the 
lower EBITDA year-on-year

§ cash outflow from investing 
activities was due to 
content-related (€1.4m) 
payments and platform 
development (€0.9m)

§ cash outflow from financing 
activities included €1.1 million 
share buyback

in millions of € 1Q 2024 4Q 2023

EBITDA 5.3* 11.8 

Special items -3.5 -

∆ Contract costs 2.0 -1.2 

∆ Other working capital -5.8 -4.8 

Taxes, financial result & others 0.7 0.6 

Cash flow from operating activities -1.4 6.5 

Cash flow from investing activities -2.3 -2.6 

Operating free cash flow -3.7 3.9 

Share buyback -1.1 -

Other cash flow from financing activities -0.4 -0.1

Cash flow from financing activities -1.5 -0.1 

Cash flow for the period -5.2 3.8 

Net cash position at closing 10.5 15.7

12

1Q 2024 | cash conversion & cash position

*normalised
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1Q 2024 | Group to continue share buyback programme

From 28/02/2024 until 31/03/2024:

§ 64,800 shares repurchased

§ 10% of maximum programme amount

§ €17.50 average purchase price

§ €1.1m invested

From 16/04/2024 until 03/05/2024:

§ 46,578 shares repurchased at an average share 
price of €15.21

€13m 
buyback 
programme

boosting 
shareholder 
value

consistent 
capital 
return
strategy

increasing 
EPS
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in millions of € 31/03/2024 31/12/2023

Goodwill 47.5 47.5

(In)tangible & financial assets 18.0 18.1

Contract costs 47.2 49.2

Deferred tax assets 1.5 1.7

Trade & other receivables 27.7 22.5

Cash & cash equivalents 10.5 15.7

Total 152.5 154.7

31/03/2024 31/12/2023

Equity 102.4 103.1

Deferred tax liabilities 13.8 14.3

Bank borrowings - -

Other financial liabilities 4.1 4.4

Provisions, trade payables & 
other liabilities

25.7 26.0

Income tax payable 6.5 6.9

Total 152.5 154.7

§ €47m contract costs are the base for €136m expected future sales (LTVCB)

§ Increase in trade receivables was mainly due to timing differences

ASSETS EQUITY & LIABILITIES

1Q 2024 | balance sheet
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Strategic highlights
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at CLIQ, growth is always:

conversions & 
business modelling

more 
countries

billing 
methodology 

credit card, mobile 
payments, PayPal, 

Google and Apple Pay

advertising 
channels 

Google Display, SEA, 
YouTube, socials and 

affiliation

content 
hookups

more content hookups 
within existing verticals, 

like AI
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Future growth



BEST CONVERTING:
• Banners
• Landing page (LP)
• Sign-up page
• Payment page

PUBLISHER MARKETING:
Strong keyword lists, 
Best-of-breed flow designs, 
strong banners, 
links & articles

Special deals and offers, 
vouchers, coupons, discount 
offers, loyalty and cashback, 
product feeds, price & 
product comparison

Currently working on tempting content, video 
motions with entertainment factor, influencer 
contributions, content that leads succesfully 
into our flows

Banner

LP
Keyw

ords

Publisher

Banner

LP

Emails

LP

Co-operatio
ns

LP
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ec
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d 
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Brands carry our services with their 
name and bring customers into our 
flows and to our numerous streaming 
services. Special deals, vouchers, 
coupons, discount offers, and more. 
One combined strategy with affiliation

BETTER CONVERSION & 
BUSINESS MODELLING

MORE CONTENT 
HOOKUPS

Email marketing roll-out (expected) 
in 2024, optimal targeted to our 
customers, building own opt-in-
bases

Detailed strategy nearly 
finalised

MORE 
COUNTRIES

MORE BILLING 
METHODOLOGY
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Strategic growth drivers



§ Comprehensive efficiency- and value-enhancing transformation programme
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“Fit for Future” | Group-wide transformation programme

Innovations
Streamlined 

organisational 
structure

Single 
technical 
platform

Aligned 
autonomy

Profitable growth
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2020

%

22
34

54

112
135

63

107

150

276

326

6
16

27
44 50

2021 2022 2023 2024e2019 2020

120-140

300-330

26-30

+39% CAGR

Customer acquisition costs Sales EBITDA

Outlook | revised

mid-term outlook:
achieve a run rate 

in 4Q 2025 

to realise an 

annual revenue of 

more than 

€500 million 

going forward

in millions of €



Luc Voncken
CEO

Ben Bos
Management 
Board member

Q&A
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