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6M 2021:
•	 Customer Base Value up 29% to €40m (PY: €31.0m)
•	 Total Group sales increased by 34% to €63.2 million
•	 European gross revenue up 11% Y/Y
•	 Share of credit card billing in total revenue is 67% (PY: 51%)
•	 75% of marketing spend via direct media buying (PY: 46%)
•	 1.59x CLIQ Factor (cf. 1.64x in 6M 2020)

2Q 2021:
•	 Total Group sales increased by  

23% to €33.1 million
•	 European sales up 11% Y/Y

In millions of € 30/06/2020 30/06/2021 ∆ 

Customer Base Value 31.0 40.0 29%

In millions of € 6M 2020 6M 2021 ∆ 2Q 2020 2Q 2021 ∆

Gross revenue 47.2 63.2 34% 26.9 33.1 23%
Marketing spend -16.3 -21.0 29% -8.5 -11.9 39%
CLIQ Factor 1.64x 1.59x 1.67x 1.62x

HIGHLIGHTS I FINANCIALS (1)
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6M 2021:
•	 18% EBITDA margin (PY: 13%)
•	 EPS significantly boosted by acquisition of minority shareholdings

2021 outlook confirmed (≥€140m sales, ~€22m EBITDA, ~€46m marketing spend, ~1.60x CLIQ Factor): 
Further growth expected in H2 2021

2Q 2021:
•	 19% EBITDA margin (PY: 15%)
•	 €0.62 EPS (PY: €0.30) 

In millions of € 6M 2020 6M 2021 ∆ 2Q 2020 2Q 2021 ∆

Gross revenue 47.2 63.2 34% 26.9 33.1 23%
EBITDA 6.3 11.6 83% 4.1 6.3 52%
EBITDA margin 13% 18% 15% 19%
EBIT 6.0 11.1 87% 3.9 6.0 53%
Net result 4.4 7.6 74% 2.8 4.1 44%
•	allocable to minorities 1.4 0.2 -87% 0.9 0.0 -97%
•	allocable to shareholders 3.0 7.4 144% 1.9 4.1 113%

Basic EPS (in €) 0.49 1.14 132% 0.31 0.63 103%
Fully diluted EPS (in €) 0.47 1.12 138% 0.30 0.62 107%

HIGHLIGHTS I FINANCIALS (2)
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6M 2021

€63.2m

6M 2020

€47.2m

Europe 
€23.9m

ROW 
€3.7m

NorthAmerica
€19.6m

51%41%

8%

North America
1Q €15.0m 
2Q €16.0m 

9%
ROW 

1Q €2.7m
2Q €3.0m

49%

42%
 Europe

1Q €12.4m 
2Q €14.1m

GROSS REVENUE | REGIONAL SPLIT
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2Q 2020 3Q 2020 2Q 20211Q 20214Q 20201Q 20204Q 20193Q 20192Q 20191Q 2019

26.9
29.7 30.1

33.1
30.1

20.2
18.216.8

14.513.8

8.5 9.8 9.1 11.98.07.85.86.54.85.1 4.1 4.5 5.3 6.35.12.22.01.91.41.1

Marketing spend
Gross revenue

EBITDA
EBITDA margin %

FY 2019:  
€0.35 EPS

FY 2020:  
€1.16 EPS

6M 2021:  
€1.12 EPS

EPS fully diluted

In millions of €

10%3% 11% 11% 11%
15% 15%

19%17% 18%

PROFITABLE GROWTH I QUARTERLY DEVELOPMENT



06

ASSETS

In millions of € 31/12/2020 30/06/2021

(In)tangibile fixed assets  50.8 50.8

Other non-current assets  4.4 3.7

Trade receivables  9.1 14.2

Other current assets  7.7 10.6

Cash and cash equivalents  4.9 3.3

Total assets  77.0  82.7 

EQUITY & LIABILITIES

31/12/2020 30/06/2021

Equity  55.6 53.7

Non-current liabilities  4.7 6.9

Bank borrowings  3.8 4.9   

Trade payables  2.0 3.6

Other current liabilities  10.9 13.7

Total equity & liabilities  77.0  82.7 

In millions of € 6M 2020 6M 2021

Cash flow from operating activities 5.7 7.1

Cash flow from investment activities -0.1  -0.3 

Operating free cash flow		  5.6 6.8

Cash flow from financing activities -1.3  -9.5 

Total cash flow (prev. defined as „Free cash flow“)	 4.3  -2.7 

Cash outflow from financing 
activities included:
•	 €6m for the acquisition of minority 
shareholdings 

•	 €3.3m dividend distribution

BALANCE SHEET & CASH FLOW
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7 Jan ODDO BHF Forum
24 March Metzler MicroCap Days 
14-15 April CF&B SmallCap Event
20 April Pareto Securities’ TechITService conference
29 April Annual General Meeting	
4 May MKK Münchner Kapitalmarkt Konferenz
17-18 May German Spring Conference
19 May CF&B Tech Sector Day                                                                     
27 May Goldman Sachs Small Wonders Conference
2-3 June ODDO BHF NextCap Forum
9 June PLATOW EURO FINANCE Small Cap Konferenz
10 June Quirin Champions-Konferenz
24-25 June CF&B Spring European MidCap Event
25 Aug Montega HIT Hamburger Investorentag
6-7 Sep German Fall Conference
18 Sep Heidelberg Event
20 Sept CF&B European MidCap Event
24 Sept Baader Small-Cap Day
27-28 Sept Investor Access Event
20-22 Oct Berenberg / Goldman Sachs GCC
21-22 Oct European Large & MidCap Event
18 Nov CF&B MidCap Event
22-24 Nov Deutsches Eigenkapitalforum
1-2 Dec CF&B MidCap Event

9 Feb FY 2020 Preliminary Figures	
17 March FY 2020 Annual Report
29 April Annual General Meeting	
6 May 1Q 2021 Financial Statement 
3 Aug 2Q/6M 2021 Financial Statement
2 Nov 3Q/9M 2021 Financial Statement

Sebastian McCoskrie
Head of Investor Relations
 
+49 151 520 436 59
s.mccoskrie@cliqdigital.com

investors@cliqdigital.com

cliqdigital.ag/investors

mailto:s.mccoskrie%40cliqdigital.com?subject=
mailto:investors%40cliqdigital.com?subject=
https://cliqdigital.ag/investors


APPENDIX
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•	 Addition of high-quality children’s 
streaming content to attract a new, 
younger target audience and family 
viewing

•	 c.70 hours of high-quality series and 
films for children in Germany, Austria 
and Switzerland

•	 well-known series and characters, 
such as Fix&Foxi, Fairly Odd Parents 
(Cosmo and Wanda), Tales from the 
Crypt (Geschichten aus der Gruft) 
and Country Mouse and City Mouse 
(Landmaus Stadtmaus)

Live Italian Serie B football Kids’ Content

•	 Exclusive audiovisual rights to 3 
seasons (2021/2022, 2022/2023 
and 2023/2024) of the Serie B 
football championship

•	 broadcasting the top matches 
per round in full, HD and live, 
on a delayed basis or on an 
unlimited repeat basis, as well 
as highlights in the DACH region.

HIGHLIGHTS I MULTICONTENT UPGRADES
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This presentation is for information purposes only and does not constitutes a public offer to buy or sell 
or a public call for the purchase or sale of CLIQ Digital AG securities. Neither this presentation nor any other 
content of this presentation constitute the basis for the conclusion of a contract or any other obligation 
of CLIQ Digital AG. This presentation is for the sole purpose of informing the shareholders of CLIQ Digital AG 
and may not be reproduced in whole or in part or passed on to other persons.

This presentation contains forward-looking statements, that is, statements relating to the future course 
of business and future financial performance of CLIQ Digital AG and its Group (CLIQ Digital) as well as future 
events or developments related to CLIQ Digital. Such statements are based on current expectations 
and certain assumptions made by the Company Management of CLIQ Digital, many of which are outside 
CLIQ Digital’s sphere of influence, and are, therefore, subject to a variety of risks, uncertainties and factors 
that are specified in publications, in particular in the risk report, which is part of the management report 
of the annual and consolidated financial statements 2020, but are not limited to such. If any of these risks 
or uncertainties materialize, or if the underlying expectations do not materialize or assumptions are incorrect, 
the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ 
materially from those expressly or implicitly stated in the forward-looking statement. CLIQ Digital does not 
undertake any obligation and does not intend to update or revise these forward-looking statements or 
to correct them in any other than the anticipated outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital 
may not exactly add up to the stated sum, and the percentages shown may not exactly reflect the absolute 
values to which they relate.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose 
possession this document comes should be aware of and comply with these restrictions. Any failure 
to comply with these restrictions may constitute a violation of applicable Securities Laws.

DISCLAIMER




