


Gross revenue increased by 77% to €29.7 million

EBITDA rose to €4.5 million (+137% against PY); 15% EBITDA margin (PY: 11%)

€ 0.32 EPS (PY: €0.14)

€ 2.6 million free cash flow generated (including €1.7 million dividend payout)

1.65x CLIQ Factor; €33 million Customer Base Value 
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€ 14.99 PER MONTH 



Objective: Sustainable revenue growth in existing and new countries 

Focus: Customer satisfaction and brand equity

Expertise: Increasing conversions with direct marketing

Product portfolio: Improving content and adding categories

Growth Drivers: Direct media buying

M&A: Taking an opportunistic approach to non-organic growth

DDividends: Attractive 40% payout ratio 
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