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lll2Q 2022 | KEY TAKEAWAYS CLIQ (reimaD)

Raised Guidance
Increased forecasts for sales, paid memberships, marketing spend and EBITDA

Strategy Update
Upscaled multi-content portal with new content and features
supported by a brand marketing campaign

New Sports Content
Sportdigital to provide over 800 live football matches, fun and action sports
as well as equestrian sports

Enlarged Credit Facility
Increased total credit facility by €44m to €57.5m, (including optional €20m)
for a 3-year period plus two 1-year extension options

Blow out 2Q performance
+94% y/y sales growth resulting in an EBITDA of €10.1m (+60% y/y) on the back of higher
member numlbers
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Bl OUTLOOK | INCREASED 2022 ORGANIC GROWTH CLIQ (oieimaD)

in millions of €

2019 2020 2021 2022¢ 6M 2022
Sales 63 107 150 >250 116.8
Marketing spend 22 34 54 >90 52.1
EBITDA 6 16 27 >38 18.4
Paid memberships (in millions per end of the period) 0.6 0.9 1.3 >2.0 1.7
Lifetime Value of Customer Base (per end of the period) 39 50 87 >110 121
Profitability Index 1.51x 1.68x 1.59x ~1.51x 1.46x

Mid-term outlook (by the end of 2025): *+ €500 million Sales
« 4 to 5 million paid memberships




Bl STRATEGY UPDATE | WHAT'S NEW? CLIQ (oreitan)

Introductory
monthly
price

Upscaled multi-content product: i

CLIQdeasa
new benchmark

Additional marketing channel:

CLIQasa
new brand




lll DNA MARKETING | CLIQ'S BREAD AND BUTTER CLIQ (oreitan)

PERFORMANCE
MARKETING

Gpoed ®: ®_®
%> So=
We attract We spark interest We target our
potential with banners that campaigns to
customers via showcase our specific traffic

multiple URLs to multi-content sources and user
become a offering profiles

member ®

We optimise our We have long-
campaigns in standing
order to drive experience and d

conversions successful track
record




lll DNA MARKETING | CLIQ.DE

Back to the roots:

TV advertising, ad

billboards & social
media

Complementing Building the
existing brand CLIQ
performance
marketing

Brand marketing campaigns as
well as performance marketing
campaigns start in Germany in
September

CLIQ GrormaD)




B CONTENT | NEW CONTENT IN CLIQ.DE (1/3) CLIQ (Bis im0

MOVIES & SERIES MOVIES & SERIES MOVIES & SERIES

ngh[house

HOME ENTERTAINMENT

Two-year licencing agreement
signed with Lighthouse Home

New sub-category for
documentaries that will
Entertainment for 360 high- films and well-known appeal to a broader

More entertainment for
children including popular

quality, cross-genre German, customer base
European and international films,

including current releases.

television programmes from
the well-known German
producer and broadcaster,

ZDF
The catalogue will be refreshed

every month with new titles




Bl CONTENT | NEW CONTENT IN CLIQ.DE (2/3)

MOVIES & SERIES

LEONINE

STUDIOS

More than 200 hours of high-
quality and award-winning

films and series with world-
famous Hollywood actors such
as Angelina Jolie and Tom Hanks
to strengthen the SVoD offer

MOVIES & SERIES

T 5718

PALATIN

MEDIA

14 new, complete premium
series across all genres with
more than 400 hours of high-
quality entertainment.

Palatin’s library includes both
highly successful and award-
winning programmes

CLIQ GrormaD)




Bl CONTENT | NEW CONTENT IN CLIQ.DE (3/3)

SPORTS

: MOTORVISION.TV »
— [ MORE ) oA

SPORTS LNPB_

Live broadcasts of the top Italian
Serie B football matches in full
length and HD.

More live sports from
Motorvision.TV and More Than
Sports, including also Nascar, Le
Mans, the German Mixed Martial
Arts Championship and American
football

SPORTS

FUSSBALL ‘ Q\ -)!
; [6)) sportdigital

More than 800 live international
football matches per season.

In addition, fun and action sports
as well as outdoor sports,
motorsports and horse riding

CLIQ GrormaD)

LES:(‘)z’SmHNom‘“ The Comple%

W Fire 1 ceom Compu/ongist LI neun Cro v

{oBlacknut

Five-year, worldwide licence
agreement for more than 500
high-quality cloud gaming titles




Bl CREDIT FACILITY | GROWTH FINANCING CLIQ (oreitan)

= Total credit facility increased up to
€57.5 million (including optional €20
million) for a 3-year period plus two
1-year extension options

= Facility secures the financing for
further organic and inorganic
growth

= New terms carry market-standard
covenants and lower credit costs
than former facility agreement

= Extension is testimony to CLIQ’s
strong credit profile and financial
performance
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lll GROWTH STORY | EXCELLENT TRACK RECORD CLIQ (oreitan)

in millions of €
B Marketing spend M Sales EBITDA EBITDA margin

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q2i 2Q 21 3Q 2] 4Q 21 1Q22 2Q22
64

33
30

FY 2019: €0.36 EPS FY 2020: €1.16 EPS FY 2021: €2.74 EPS 6M 2022: €1.97 EPSm




lll MORE MARKETING, MORE MEMBERS, MORE SALES

in millions of €

Marketing spend Lifetime Value of Customer Base
Il vio own media buying team Number of members x Remaining lifetime value per member
[ via offiliate partners
== BM-Profitability Index € 72.41
== @ expected LTV € 69.81 €127 0

) == 30

61.60
€ 60.47 < 104

87

Q?—:D@@@

20

2Q 2021 3Q 2021 4Q 2021 1Q 2022 2Q 2022 30/06/2021 30/09/2021 31/12/2021 31/03/2022

CLIQ GrormaD)

121

<>

30/06/2022

O Number of members

. < €72.4] 9 expected new member lifetime value for multi- & single content offerings (€71.27 per 1Q 2022)




lll 2Q 2022 | SALES BREAKDOWNS CLIQ (oieimaD)

in % of total sales

Bl vuin-content " NORTH AMERICA
€64m
B sINGLE-CONTENT B EuroPE

B oTHER

€64m

AD-FUNDED DIGITAL
MARKETING SERVICES

€33m €33m

2Q 2021 2Q 2022 2Q 2021 2Q 2022




Bl 2Q & 6M 2022 | INCOME STATEMENT CLIQ (oieimaD)

in millions of €

2Q 2022 2Q 2021 A 6M 2022 6M 2021 A
Sales 64.2 33.1 94% 116.8 63.2 85%
Cost of sales -45.8 -21.6 N12% -83.6 -40.6 106%
Total operating expenses -8.3 -5.3 58% -14.9 -11.1 34%
EBITDA 10.1 6.3 60% 18.4 1.6 58%
margin 16% 19% 16% 18%
Depreciation & amortisation -0.3 -0.2 35% -0.6 -0.5 36%
EBIT 9.7 6.0 61% 17.7 1.1 59%
Financial results 0.1 -0.3 -137% -0.1 -0.7 -79%
Income taxes -2.9 -1.7 72% -4.8 -2.9 66%
Profit for the period 7.0 4.] 70% 12.8 7.6 69%

EPS (in €) 1.07 0.63 71% 1.97 1.14 73%




lll2Q & 6M 2022 | MARKETING COSTS CLIQ (oieimaD)

in millions of €

2Q 2022 2Q 2021 A 6M 2022 6M 2021 A

Marketing spend 29.6 1.9 149% 52.1 21.0 148%

((:opitcllised marketing spend ~977 2101 175% _48.4 -18.3 164%
contract costs)

Amortised contract costs 18.0 7.9 130% 33.2 15.5 N5%

Marketing costs 19.9 9.6 106% 36.9 18.1 104%

= CLIQ Digital capitalises its marketing spend that is directly allocable to new
members as contract costs in accordance with IFRS 15

= The contract costs are released to the income statement over the member’s
revenue lifecycle with a maximum amortisation period of 18 months




lll2Q & 6M 2022 | BALANCE SHEET CLIQ (oieimaD)

in millions of €

30/06/2022  31/12/2021 30/06/2022  31/12/2021

Goodwill 48.] 48.2 Equity 65.3 59.6
(In)tangible & financial assets 1.8 7.9 Deferred tax liabilities 8.0 4.
Contract costs 32.3 17.1 Bank borrowings 1.9 5.0
Deferred tax assets 26 26 Other financial liabilities 6.2 4.7
Trade & other receivables 17.6 13.2 Provisions 0.4 0.4
Cash & cash equivalents 6.2 7.3 Trade payables & other liabilities 25.9 21.3
Income tax payable 0.9 1.2

Total 118.6 96.3 Total 118.6 96.3

= Contracts costs as at 30 June 2022 are impacted by the significant increase in
marketing spend

= Trade receivables, trade payables & other liabilities have increased as a result of the
further growth of the business




lll2Q & 6M 2022 | CASH POSITION & CASH FLOW

in millions of €

Cash & cash equivalents
Bank borrowings

Net debt/cash position

EBITDA
A Working capital (contract costs)
A Working capital (other)
Taxes, financial result & others

Cash flow from operating activities
Cash flow from investing activities

Operating free cash flow

Cash flow from financing activities

Total cash flow

30/06/2022
6.2

-12.0

-5.8

6M 2022
18.4
-15.2

1.7

-1.4

3.5

-4.4

-0.9

-7.2
-8.1

31/12/2021
7.3

-5.0

2.3

6M 2021
11.6

-3.0
-0.5

-1.0

7.1

-0.3

6.8

-9.5
-2.7

CLIQ (oreiTal)

Operating cash flow
impacted by very strong
increase in marketing spend

Cash outflow from investing
activities largely related to
investments in CLIQ.de
platform development
(€1.7m) and content (€2.0m)

133% higher dividend
distribution in 2022
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Ben Bos

Member of the Management Board

Q&A

To ask a question, please click on
the "Raise Hand" icon in the toolbar
at the bottom of your Zoom screen



lll DISCLAIMER CLIQ (oieitaD)

This presentation is for information purposes only and does not constitutes a public offer to buy or sell or a public call for the purchase or sale of CLIQ Digital AG
securities. Neither this presentation nor any other content of this presentation constitute the basis for the conclusion of a contract or any other obligation of CLIQ Digital
AG. This presentation is for the sole purpose of informing the shareholders of CLIQ Digital AG and may not be reproduced in whole or in part or passed on to other

persons.

This presentation contains forward-looking statements, that is, statements relating to the future course of business and future financial performance of CLIQ Digital AG
and its Group (CLIQ Digital) as well as future events or developments related to CLIQ Digital. Such statements are based on current expectations and certain
assumptions made by the Company Management of CLIQ Digital, many of which are outside CLIQ Digital’s sphere of influence, and are, therefore, subject to a variety of
risks, uncertainties and factors that are specified in publications, in particular in the risk report, which is part of the management report of the annual and consolidated
financial statements 2021, but are not limited to such. If any of these risks or uncertainties materialise, or if the underlying expectations do not materialise or assumptions
are incorrect, the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ materially from those expressly or implicitly
stated in the forward-looking statement. CLIQ Digital does not undertake any obligation and does not intend to update or revise these forward-looking statements or to

correct them in any other than the anticipated outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital may not exactly add up to the stated sum, and the percentages
shown may not exactly reflect the absolute values to which they relate.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should be aware of and

comply with these restrictions. Any failure to comply with these restrictions may constitute a violation of applicable Securities Laws.




Bl INVESTOR RELATIONS | 2022 FINANCIAL CALENDAR

Sebastian McCoskrie

Head of Investor Relations

+49 151 520 436 59
s.mccoskrie@cliqdigital.com

Julian Palacios

Investor Relations Associate

+49151184 766 00
jpalacios@cligdigital.com

cligdigital.com/investors

investors@cligdigital.com

CLIQ GrormaD)

1 Feb

1 Mar
14 Apr
3 May
15 June
2 Aug
3 Nov

6M 2021 Preliminary & Unaudited Financial Results
6M 2021 Annual Report

Annual General Meeting

1Q 2022 Financial Statement

Strategy Update

2Q/6M 2022 Financial Statement

3Q/9M 2022 Financial Statement

8 Feb

9 Feb

30 Mar

4 Apr

5 Apr

6 Apr

4 May

16 May

18 May
23-24 May
2 Jun

8 Jun

23 Jun

25 Aug

27 Aug
5-6 Sep
19 Sep
19-20 Sep
23 Sep
6-7 Oct
17-18 Oct
19 Oct

16 Nov
29-30 Nov

CF&B Frankfurt Midcap Event

Dr Kalliwoda Capital Markets Conference
Pareto TechIT Conference

CF&B SmallCap Event, Paris

Investor Access Event, Paris

Metzler MicroCap Days 2022

MKK = MUnchner Kapitalmarkt Konferenz
CF&B Copenhagen Midcap Event
PLATOW EURO FINANCE Small Cap Konferenz
German Spring Conference

Quirin Champions-Konferenz

Dr Kalliwoda Warsaw conference

CF&B Spring Midcap Event, Paris
Montega Hamburger Investorentag (HIT)
Riverboat Cruise event, Heidelberg
German Fall Conference, Frankfurt

CF&B Amsterdam Midcap Event
Berenberg & Goldman Sachs GCC 2022
Baader Small-Cap Day

Investor Access Event

Quirin & CF&B European Large & MidCap Event
Prior Conference, Frankfurt

CF&B Madrid Midcap Event

Deutsches Eigenkapitalforum 2022




