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DISCLAIMER

This presentation is for information purposes only and does not constitute a public offer to buy or sell or a public call for the purchase or sale of CLIQ Digital AC securities.
Neither this presentation nor any other content of this presentation constitute the basis for the conclusion of a contract or any other obligation of CLIQ Digital AC. This

presentation is for the sole purpose of informing the shareholders of CLIQ Digital AG and may not be reproduced in whole or in part or passed on to other persons.

This presentation contains unaudited figures. It also contains forward-looking statements, that is, statements relating to the future course of business and future financial
performance of CLIQ Digital AG and its Group (CLIQ Digital) as well as future events or developments relaoted to CLIQ Digital. Such statements are based on current
expectations and certain assumptions made by the Company Management of CLIQ Digital, many of which are outside CLIQ Digital's sphere of influence, and are, therefore,
subject to a variety of risks, uncertainties and factors that are specified in publications, in particularin the risk report, which is part of the management report of the annual
and consolidated financial statements 2022, but are not limited to such. If any of these risks or uncertainties materialise, or if the underlying expectations do not materialise
or assumptions are incorrect, the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ materially from those expressly or
implicitly stated in the forward-looking statement. CLIQ Digital does not undertake any obligation and does not intend to update or revise these forward-looking

statements or to correct them in any other than the anticipated outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital may not exactly add up to the stated sum, and the percentages

shown may not exactly reflect the absolute values to which they relate.

The distribution of this document in other jurisdictions may be restricted by low and persons into whose possession this document comes should be aware of and comply

with these restrictions. Any failure to comply with these restrictions may constitute a violation of applicable Securities Laws.
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Bl 9M 2023 | Key Highlights

€242m | €39m | €15m | €3.82 €85

Operating £ps Average

sales EBITDA Free Cash Flow LTV

+25% y/y +25% y/y PY: €7m +€0.52 y/y +18% y/y
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Operational Highlights



CLIQ GROUP | Positioning

Clobal marketer of streaming.

Our focus: Our market: Our product: Our advertising: Our aim: Our focus:
CONVERSIONS GLOBAL STREAMED ONLINE MORE REACH MASS MARKET
DIGITAL
CONTENT
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Numerous Streaming Services | Update

= Continuous growth of bundled-content sales in Europe, North America and Latin America (9M: +37% y/y)

= The members we acquired caome with higher average LTV, due to higher quality content ond more
diverse content within the verticals, such as karaoke in the music vertical

= We created more outreach: Search Engine Advertising (keyword buying) has become a substantial part of
our online sales Mix

= \We worked on opening new countries in Asia and the Middle East, which will be operational by the end of
this year

= \We have approval on starting to promote bundled-content sales in France with all mobile carriers.
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cliq.de | Update

» Based on data on traffic and flow optimisation we will focus on conversions

= B2B partnerships online and offline: a lot of appetite in the market, so we need to invest in a B2B team to
monetize on partnerships with other brands

= Affiliation works very well. In Q4, we will start an exclusive affiliation programme with a German global
offiliote network

= Rollout to English=-speaking markets (USA & UK) for scaling with aoffiliates
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[l cliq.de | B2B Partnerships
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best of alles

Genief3e mit deiner
Pizza-Bestellung 3 Monate
Gratis Streaming
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" UND mit etwas Gliick
mit Call a Pizza
und Gameswelt 1 von 4
ok. TVs gewinnen!

mmmmmmmm

Eine App,
alles drin!

Filme & Serien, Musik,
Sport, HorbUcher und
Games.

Unser Angebot fur Lidl Plus-Kunden:

3 Monate gratis testen

90 Tage gebiihrenfrei, danach 6,99 € (inkl. MwST.)

C L I Q pro Monat. Jederzeit kiindbar.




At CLIQ, growth is always:

Conversions & More countries Billing methodology Advertising channels Content hook-ups
business : : :
delli Credit card, mobile Google Display, SEA, More content hook-ups
moaceiling payments, PayPal, Google YouTube, Socials and within existing verticals,
and Apple Pay Affiliation like Al
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9M 2023 | Sales Breakdowns (in % of total sales)

BY SERVICE

. Bundled-content

BY REGION

. North America

. Europe

. Latin America
ROW

. Single-content

. Ad-funded Digital
Marketing Services*

£€193m
10%

£193m

37%
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3Q 2023 | Quarter-on-Quarter Development

Q/aa
in millions of € slevzisbed| 20 2023 3Q vs. 2Q

Sales 82.6 76.8 8%

Cost of sales -60.9 -56.2

Operating expenses -8.3 -8.1
EBITDA 13.3 12.4

margin 16.1% 16.2%

Depreciation & amortisation -1.2 -0.9

EBIT 121 11.6

Financial results 01 -0.5

Income taxes -3.5 -3.1

Profit for the period 8.6 8.0

EPS (in €) 1.33 1.23
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3Q / 9M 2023 | Income Statement

in millions of €
Sales

Cost of sales

Operating expenses
EBITDA
mMargin

Depreciation & amortisation
EBIT

Financial results

Income taxes

Profit for the period

EPS (in€)
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GROWTH STORY

in millions of €

B Morketing spend M Sales [ EBITDA [JEPS

FY 2019 FY 2020 FY 2021 FY 2022 FY 2023e

£ 0.36 €116 €274 €447 € 3.82




3Q[ 9M 2023 | Cash Conversion

in millions of € 9M 2023 9M 2022 i
= Cash flow from operating
EBITDA 38.5 30.8 activities grew to €24m due
A Contract costs -8.4 -20.9 mainly to the higher EBITDA
A Other working capital -4.7 51 yly
Taxes, financial result & others -1.6 -1.8 . _
= Caoash outflow from investing
Cash flow from operating activities 23.9 18.2 activities was largely due to
Cash flow from investing activities -9 -5.8 content-related and
platform development
Operating free cash flow payments

Dividend Payment

Other cash flow from financing . Cos.h.o_Utf‘lOW from finonc.in.g
activities ; : activities included €12 million
dividend distribution

Cash flow from financing activities

Cash flow for the period
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30/09/2023 | Balance Sheet

ASSETS

in millions of € 30,09,2023 31/12/2022

Goodwill

(In)tongible & financial assets

Contract costs

Deferred tax assets

Trade & other receivables

Cash & cash equivalents

Total

CLIC

EQUITY & LIABILITIES
Equity
Deferred tax liabilities
Bank borrowings

Other financial liabilities

Provisions, trade payables &
other liobilities

Income tax payable

Total

30/09/2023

@51
14.0

4.7

31/12/2022
81.3

10.5
6.6
6.3

2/.8

2.6

Net eash position was €12m as at 30 September 2023 (€10m per 31/12/2022), notwithstanding €12m

dividend paid during 2Q 2023
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OUTLOOK | 2023

in millions of €

Sales
Marketing spend
EBITDA

Mid-term
outlook
(end 2025):

€500 million sales

Crowth drivers in 4Q23:

= More marketing:

o New advertising campaigns to
reach higher conversion rates

o New troffic sources and media
exchanges, e.g. via business
partnerships with retailers and
keyword searches

= More sales:

o Latin America & ROW
expansion

o Europe re-attack, e.g. with
mobile billing propositions and
offiliote partners

= More attractive content offering,
e.Q. Al services
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3Q [/ 9M 2023 | Customer Acquisition Costs

in millions of €

Customer acquisition costs (marketing spend)

of which copitalised and amortised in the period:

Caopitalisation of customer acquisition costs
(contract costs)

Amortisation of contract costs

Marketing costs

in % of total sales

= Higher marketing costs reflected o more competitive pricing environment, especially in
Europe, os well as testing new countries ond advertising platforms

CLIC
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