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DISCLAIMER

This presentation is for information purposes only and does not constitute a public offer to buy or sell or a public call for the purchase or sale of CLIQ Digital AG securities.
Neither this presentation nor any other content of this presentation constitute the basis for the conclusion of a contract or any other obligation of CLIQ Digital AG. This

presentation is for the sole purpose of informing the shareholders of CLIQ Digital AC and may not be reproduced in whole or in part or passed on to other persons.

This presentation contains unaudited figures. It also contains forward-looking statements, that is, statements relating to the future course of business and future financial
performance of CLIQ Digital AG and its Group (CLIQ Digital) as well as future events or developments related to CLIQ Digital. Such statements are based on current
expectations and certain assumptions made by the Company Management of CLIQ Digital, many of which are outside CLIQ Digital's sphere of influence, and are, therefore,
subject to a variety of risks, uncertainties and factors that are specified in publications, in particular in the risk report, which is part of the management report of the annual
and consolidated financial statements 2022, but are not limited to such. If any of these risks or uncertainties materialise, or if the underlying expectations do not materialise
or assumptions are incorrect, the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ materially from those expressly or
implicitly stated in the forward-looking statement. CLIQ Digital does not undertake any obligation and does not intend to update or revise these forward-looking

statements orto correct them in any other than the anticipated outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital may not exactly add up to the staoted sum, and the percentages

shown may not exactly reflect the absolute values to which they relate.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should be aware of and comply

with these restrictions. Any failure to comply with these restrictions may constitute a violation of applicable Securities Laws.
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Bl 6M 2023 | KEY HIGHLIGHTS

€160m | €25m

EBITDA

€2.49 | €11m €12m

Operating Dividend

8PS Free Cash Flow Distribution

+€0.52 y/y PY: -€1m +63% yly

New browser games
AOTENNIS2 [ £
& L=

2E
o & " o S {5t

. AR T ey ¢ ’
. Afilen b2 MARK RASD | T, o Palp, o T

e Afibn brr MARK R s = A 18 i .

= “ G, = RITIN: b
b, - i A i <y VE 3 g gt 5 AP Recently added
- 4 - s o P 2 Py - 2 X J Qe - Y I
(" s Y




Bl 6M 2023 | MMARKET EXPECTATIONS

CLIC

in millions of €

Average
Analysts’
estimates

Sales

EBITDA

Profit for the period
EPS - basic (€)

1671
24.7
161
2.47

Actuals

159.6
25.2
16.2
2.49

Based on 4 analysts’
estimates
as ot 31/07/2023
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Content | Upgrades

= Movies & Series
o ltaly: >50 movies from Minerva Pictures
o Latin America: >70 feature films from CDC United
o Spain: >80 movies from Inopia
o LEONINE content deal extension

= Music
o 3 additional music channels: Deluxe Rap, Rock & Flashback
o Highview content deal extension

= Sports
o DAZN RISE & FAST
o Motorvision content deal extension

= Audiobooks
Zebralution audiobooks and audio plays
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cliq.de | Update

= Brand Marketing
Retooling of marketing compaigns

= Customer care
Stote-of-the-art service tools implemented,

e.g9. WhatsApp, livechat

= Paypal
Newly accepted payment method expected
to improve membership conversion flow by e e
Serian, Musk, 8001 typeng.

more than 50%
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cliq.de | German Brand Award

Out of over 1.300 entries from 17 countries, CLIO
won with its Clig (clig.de) product and brand
launch:

; ”
= "Best of Best" in the category “Excellent Brands l' l&

- Newcomer Brand of the Year” geBman

szal'

= “Winner' in the category “Excellence in Broand
Strategy and Creation - Brand Innovation & New
Business Models”

= “Gold" in the category “Excellent Brands - Media
& Entertainment”
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Artificial Intelligence | @CLIQ

= Group-wide expert group in place

= Current application areas:

o Dreamspark (25% stakeholding) utilises Al to create and
produce unscripted content better and faster

o Image generation & video narration

o Coding assistant

o General documentation - summary, brainstorming,
text generation, research & translations

= Future potential:
o Marketing campaigns and localised banners

o Trend research
o ldentifying major events across multiple markets
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6M 2023 | SALES BREAKDOWNS (IN % OF TOTAL SALES)

BY SERVICE

. Bundled-content

BY REGION

. North America

. Europe

. Latin America
ROW

. Single-content

B Ad-funded Digital
Marketing Services*

€117mMm

€1177/m

1%
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6M [ 2Q 2023 | INCOME STATEMENT

in millions of €
Sales

Cost of sales

Operating expenses
EBITDA
mMargin

Depreciation & amortisation
EBIT

Financial results

Income taxes

Profit for the period

EPS (in €)

CLIC

12



GROWTH STORY

in Millions of €

M Marketing spend M Sales M EBITDA [ EPS ===pTrendlines

FY 2019 FY 2020 FY 2021 FY 2022 FY 2023e
€ 0.36 €116 €274 €447 € 2.49




6M [/ 2Q 2023 | CUSTOMER ACQUISITION COSTS

CLIC

in millions of €

Customer acquisition costs
(marketing spend)

of which capitalised and
amortised in the period:

Caopitalisation of customer

acquisition costs
(contract costs)

Amortisation of contract
costs

Marketing costs

in % of total sales

In 6M 2023, the marketing spend grew by 24% to €64.7 million (PY: €52.1 million)

Higher marketing costs reflected o more competitive pricing environment os well os
testing new countries oand advertising platforms
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Bl 6M 2023 | M\EMBERS

1.1m
Members €82°69

LTV

-8% y/y

+15% y/y

Garfield Kart




6M 2023 | CASH CONVERSION

in millions of €

EBITDA
A Contract costs
A Other working capital
Taxes, financial result & others

Cash flow from operating activities

Cosh flow from investing activities

Operating free cash flow

Dividend Payment
Other cash flow from financing activities

Cash flow for the period

CLIC

6M 2023

25.2
-6.4
0.2
-1.8

17.0
-6.5

6M 2022
18.4
-15.2

1.7

-1.4

3.5

-4.4

- 009
-7.2

-8.1

Cash flow from operating
activities grew to €17m due
mainly to the higher revenues

Cash outflow from investing
activities was largely due to
content-related and
platform development
payments

Cash outflow from financing
activities included €12 million
dividend distribution
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30/06/2023 | BALANCE SHEET

ASSETS

Goodwvill

(In)tangible & financial assets

Contract costs

Deferred tax assets

Trade & other receivables

Cash & cash equivalents

Total

Contract costs os ot 30 June 2023 were higher due to the increase in marketing spend to acquire

new paying members

in millions of € IREL0JieleyIOILE 31/12/2022

EQUITY & LIABILITIES
Equity
Deferred tax liobilities
Bank borrowings

Other financial liabilities

Provisions, trade payables &
other liabilities

Income tax payable

Total

30/06/2023

86.4
13.3
7.4
4.7

33.2

2.7

31/12/2022
81.3

10.5
6.6
6.3

27.8

2.6

Net eash position was €8m as at 30 June 2023 (€9.9m per 31/12/2022) and included €11.6m dividend

paid
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OUTLOOK | 2023

in millions of €

Sales
Marketing spend
EBITDA

Mid-term
outlook

(end 2025):

€500 million sales

Crowth drivers in N6M;

= Marketing enhoncements:

o Creating additional types of
advertising compaigns to reach
higher conversion rates

o Launching and testing more
alternative traffic sources / new
media exchanges

o Latin America & ROW
expansion

= Continuous technology upgrades

= More attractive content offering

19



2023
CAPITAL MARKETS DAY
In 4Q
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